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NAIW  

Androscoggin Valley 
J U N E  2 0 1 1  V O L U M E  1  I S S U E  5  

Officer’s 2010 
President 

Elaine Taylor                          207-784-5181 

 

Vice President 
Patti Gagne                             207-783-4529 
 

Treasurer 

Karen Knights                        207-228-7501 

 

Secretary 

Jennifer Savard-Johnson        207-783-4529 

Executive Board  

2010 

Ann Crocker                                   207-786-0417 

 

Mary Ann Ellington                       207-786-0417 

 

Cyndy Zils                                      800-244-7630 

Use of Electronic Devices While Driving  
http://www.distraction.gov/stats-and-facts/ 

A 2009 survey by the National Highway Traffic Safety Administration (NHTSA) reveals an increase in the 
use of electronic devices while driving and some regional differences in this practice. 

O V E R V I E W  

The percentage of young drivers manipulating a hand-held electronic device while driving has decreased 
from 2008, according to the National Highway Traffic Safety Administrationôs 2009 nationwide survey, 
which provides the only nationwide probability-based observed data on driver electronic device use in the 
United States. The survey shows that the hand-held cell phone use rate in 2009 translates into 672,000 
vehicles being driven by someone using a hand-held cell phone at any given moment during daylight 
hours. It also translates into an estimated 9 percent of all vehicles that had drivers who were using some 
type of phone (hand-held or hands-free). 

H I G H L I G H T S  

¶ Nationwide, those drivers observed visibly manipulating hand-held 

electronic devices dropped significantly from 1.0 percent to 0.6 per-

cent. 

¶ Some 1.1 percent of drivers 16 to 24 years old were observed visi-

bly manipulating hand-held electronic devices, down from 1.7 per-

cent the previous year 

¶ More drivers in Southern States were observed manipulating hand-

held electronic devices (1.0%) than in the other regions of the coun-

try (from 0.2% in the Midwest to 0.5% in the West). 

¶ The use of hand-held devices decreased the most in the West, from 2.1 percent in 2008 to 0.5 per-

cent in 2009. 

 
T H E  P E R C E N T A G E  O F  D R I V E R S  V I S I B L Y  M A N I P U L A T I N G  H A N D - H E L D  D E -
V I C E S  W H I L E  D R I V I N G  W A S  H I G H E R  A M O N G  F E M A L E S  ( 0 . 7 % )  T H A N  
A M O N G  M A L E S  ( 0 . 5 % ) .  

 

http://www.distraction.gov/stats-and-facts/
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NAIW Androscoggin Valley  
 
Officers and Executive Board  
 
2010—2011 

 
 
President       Vice– President  
 
Elaine Taylor      Patti Gagne, CPIW, LUTCF 
United Insurance The Parent Agency  Patti Gagne Allstate Agency  
PO Box 1406      1220 Lewiston Street, Suite 102 
Lewiston, ME  04243     Lewiston, ME  04240 
(207) 784-5181     (207) 783-4529 
(207) 784-4847 (Fax)     (207) 783-4612 (Fax) 
ElaineTaylor@UnitedInsurance.net   pattigagne@allstate.com 

 
Treasurer       Secretary  
 
Karen Knights      Jennifer Savard-Johnson 
Vertafore      Patti Gagne Allstate Agency 
510 Congress Street, 2nd Floor   1220 Lewiston Street, Suite 102 
Portland, ME 04101     Lewiston, ME  04240      
(207) 228-7501     (207) 783-4529 
(207) 228-7599 (Fax)     (207) 783-4612 (Fax) 
kknights@vertafore.com    jmsjohnson@allstate.com 
 
 
 
 

Executive Board  
 
 
Ann Crocker, CIC     Mary Ann Ellington    
Northeast Bank Ins, Grp    Northeast Bank Ins, Grp   
232 Center Street, Suite D-2    232 Center Street, Suite D-2 
Auburn, ME  04210     Auburn, ME  04210 
(207) 786-0417     (207) 786-0417 
(207) 786-5827 (Fax)     (207) 786-5827 (Fax) 
acrocker@northeastbank.com   mellington@northeastbank.com 
 
Cyndy Zils 
ServiceMaster Clean 
PO Box 191 
Oxford, ME 04260 
(800) 244-7630 
(207) 539-9607 (Fax) 
czils@smfireandwater.com 

mailto:ElaineTaylor@UnitedInsurance.net
mailto:pattigagne@allstate.com
mailto:kknights@vertafore.com
mailto:jmsjohnson@allstate.com
mailto:acrocker@northeastbank.com
mailto:mellington@northeastbank.com
mailto:czils@smfireandwater.com
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NAIW Androscoggin Valley 

Membership Meeting 

April 13, 2011 

 

Meeting began at 5:45 at Marco’s in Lewiston.  A quorum was present. 

 

We honored our past presidents. 

 Peggy Getchell 

 Joy Earl 

 Kim Combs 

 Natalie McCarthy 

 Monique Gagne 

 

We also had one guest from Patrons Oxford, Judy Goding. 

 

The secretary’s report and treasurer’s report were found acceptable. 

 

Julie Gile sent out two cards to Betsy Hutchins and Mary Ann Emmert for becoming Grandmothers. 

 

Education:  Cyndy Zils indicated that so far 16 people will be attending the two classes offered on May 11 th.  

Everyone is encouraged to sign up. 

 

If you have taken any courses this year, please email them to Betsy so she can included them in the program 

for All Industry Night. 

 

Nominations for the officers for next year were given to the membership.  Nominations were then taken from 

the floor.  It was then voted that the slate will be as follows: 

 Board:  Ann Crocker 

  Julie Gile 

  Cyndy Zils 

 

   Secretary:    Jennifer Savard Johnson 

   Treasurer:   Sharon Williams 

    Vice Pres.  Karen Knights 

   President:   Elaine Taylor 

 

Region 1 Conference:  Patti Gagne, Karen Knights, and Michelle Gardner attended the conference in Pennsyl-

vania.  They all had a good time.  Patti was in charge of the CWC speak off.   
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NAIW Androscoggin Valley 

Membership Meeting Cont. 

April 13, 2011 

 

 

Andy:  $15 was collected.  Karen Knights won a Yankee Candle 

 

50/50:  $20 was collected and $10 was awarded to Karen Knights 

 

Our entertainment was put on by Cyndy Zils.  She brought in plant pots to decorate and plant pansies.  It was 

enjoyed by all. 

 

All Industry Night:  Patti Gagne gave the group an update on how things were going.  She did inform every-

one that the invitations would be going out shortly.  Julie Gile had brought the box with previous information 

about the evening.  A list of addresses was also passed around to confirm correct contacts.  Betsy Hutchins 

has decorations to use for the evening.  Cyndy Zils also volunteered to help Betsy get them set up before 

guests start arriving.  Elaine Taylor volunteered to contact Marco’s about getting the room and the menu.  

Michelle Gardner will contact Sue Nason about the Proclamation from the Governor.  Sharon Williams and 

Cyndy Zils will do 50/50 that night. 

 

Maine Council Weekend- It’s our turn in 2012.  Kate Huston has done some research on motels.  She found 

that the Hilton and Ramada would be the only two that could accommodate all our needs.  There is a big price 

difference.  A suggestion was also made that we need to get an item together for the State Weekend in Octo-

ber to start raising some money. 

 

With no further business the meeting ended at 7:37 PM 

 

 

Respectfully Submitted, 

 

Jennifer Savard Johnson 

NAIW Andy Valley 

Secretary 
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NAIW Androscoggin Valley 

June Board Meeting 

May 25, 2011 

 

 

Meeting began at 5:37 PM at Northeast Bank on Center St in Auburn, ME. 

 

Present at the meeting:  Elaine Taylor 

     Cyndy Zils 

     Ann Crocker 

     Jennifer Savard Johnson 

 

The Education class sponsored by ServiceMaster held on 5/11 at the Androscoggin Chamber of Commerce 

building was a success.  $550 was made on the class.  There was also very positive feedback from those that 

attended. 

 

The board will start work working on our partnerships this summer. 

 

At the next meeting, Elaine Taylor will have some samples of popcorn for us to try.  If they are enjoyed, we 

may do this as a fund raiser. 

 

Betsy Hutchins is handling the installation of officers. 

 

We will not work on the budget until our summer meeting. 

 

Patti Gagne will be discussing the success of All Industry Night.   

 

Meeting ended at 6:50 PM. 

 

Respectfully submitted, 

 

Jennifer Savard Johnson 

Andy Valley Secretary 
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NAIW ANDROSCOGGIN VALLEY  
APRIL MEETING  

 
Wednesday June 8th, 2011  

 
Marcoôs Restaurant 

Mollison Way, Lewiston ME  

 
Social:  5:00 ï 6:00 pm  

Dinner:  5:45 pm  
Meeting to Follow Dinner  

 
A Special Menu will be available for us  

Cost of Meal is $16.00  

 
 

 

 

For Reservations, please call Cathy J Morgan #207-657-4938 

or e-mail: CMorgan@meinsurance.com 

SPEAKER  
Installation of Officers  

If you should have a disability and may require accommodations in order to fully participate in this activity, please 

let me know. I will contact you for specific needs. 
 

Please make your reservations no later than Friday June 3, 2011.  

 

Cancellations must be no later than Monday, June 6, 2011. Cancellations must be made before 4:00 pm, after 

which you will be responsible for the cost of the meal. 
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NAIW Andy Valley Personals 

   Birthday      Anniversary  
June 7 

Mary Ann Ellington 
 

August 7 
Karen Knights 

August 12 
Sharon Williams 

June 3 
Cathy Morgan 34 YRS! 

June 9 
Elaine Taylor ?? YRS 

 
August 23 

Sarah Giffin 14 YRS 

Recipe of the Month 
Salsa Roll-Ups 

What You Need 

4 oz. (1/2 of 8-oz. pkg.) PHILADELPHIA Neufchatel Cheese, softened  

3 Tbsp.  TACO BELL® HOME ORIGINALS® Thick 'N Chunky Salsa  

4 flour tortillas (6 inch)  

1/2 cup  KRAFT Mexican Style 2% Milk Finely Shredded Four Cheese  

1/4 tsp. chili powder  

 

Make It 

MIX Neufchatel and salsa; spread onto tortillas. Top with remaining ingredients.  
ROLL up tortillas tightly. Cut each crosswise into 5 slices.  

TACO BELL® and HOME ORIGINALS® are trademarks owned and licensed by Taco Bell Corp. * Made with quality 

cheeses crafted in the USA.  

 

Kraft Kitchens Tips 

Pizza Roll-Ups 

Prepare as directed, substituting pizza sauce for the salsa, KRAFT Shredded Italian* Mozzarella-Parmesan Cheese Blend 

for the Mexican style cheese and dried oregano leaves for the chili powder. 

BLT Roll-Ups 

Omit salsa, shredded cheese and chili powder. Spread tortillas with Neufchatel as directed. Top with 1 cup shredded let-

tuce, 2 Tbsp. OSCAR MAYER Bacon Pieces and 1 chopped tomato. Roll up and slice as directed. 

Make Ahead 
Prepare roll-ups as directed, but do not cut into slices. Tightly wrap each roll-up in plastic wrap. Refrigerate up to 4 

hours. Slice just before serving.  

 

 

Submitted by: Karen Knights 
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Getting Rid of Abusive Customers  

 
How might an agent terminate a relationship with an abusive, or otherwise undesirable, client? 

What legal and ethical considerations should apply? 

 

One of the nice things about being a business owner is that, if a client is abusive and undesirable, 

you can usually send them packing. There is no legal mandate in most (but not all) states for re-

newing accounts; however, be sure to check any statutory or legal requirements that might govern 

in your state. In the absence of any legal restrictions, if the insured is abusive, there's certainly nothing unethi-

cal about requesting nonrewal in our opinion. 

 

It's not uncommon for agents to request that a carrier nonrew an account for many reasons. In most states, 

an account can be nonrenewed for just about any legal, nondiscriminatory reason. In some states, IF the in-

sured wants a reason, they can request it in writing and the insurer has a certain amount of time to respond. 

Retaining an abusive client is pointless. If you do the math, you'll probably find that they're an unprofitable 

client as well. In any case, you certainly have obligations to your employees not to subject them to someone 

with this type of temperament. We ran this issue by the VU faculty and got the responses below. 

 
Advise the carrier to set up for non-renewal as per "agent's request" and if he doesn't know the reason by the 

time the notice is issued, tell him. 

 
The agency should "resign" as insurance agent for the insured. Inform the insured well in advance of the re-

newal that you will discontinue the business relationship and will not provide coverage on their account be-

yond a certain date. 

Include information for the insured to continue coverage with the insurance company if they so desire. That 

may include a list of other agents in your area (whom you don't like perhaps :) representing the current carri-

er. 

Inform the insured your office will service the policies through expiration, but will not provide any services be-

yond that point. Send the resignation by registered mail. Then send a reminder by registered mail prior to re-

newal to reaffirm your action. Notify the insurance company of your actions. 

 
The VU Faculty 

 Abstract  

One of the nice things about being a business owner is that, if a client is abusive and undesirable, you 

can usually send them packing. There is no legal mandate in most (but not all) states for renewing ac-

counts; however, be sure to check any statutory or legal requirements that might govern in your state. 

Now, as to HOW you get rid of them.... 

/Experts/FacultyBios.htm
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Agents often request non-renewal for these reasons, though a better first step might be to ask the client to 

find a new agent. The agent can advise the client as tactfully as possible why they no longer want to be their 

agent, citing specific reasons, the use of profanity, etc. Of course, some behavior can't be tolerated at all, like 

threats of violence. In some cases it's appropriate to give the client an opportunity to change their behavior. 

One agent had a client who came in to the office to pay their high-risk car insurance premiums drunk. The 

agent advised the client in writing that if it ever happened again, they would have to find other insurance. In 

another example, a recently divorced client made inappropriate advances to an agency CSR. 

Some states do limit the grounds for non-renewal, particularly in personal lines. In those cases, it is generally 

still acceptable for the agent to refuse to provide service. The refusal should be in writing, preferably sent cer-

tified mail, with reasonable time given for the client to find another agent. The agency may want to have the 

client communicate only with a supervisor or agency principal and should flag the account for "special han-

dling." 

 
Since the policy is a contract between the insured and insurer, you cannot just cancel it, but you can ask the 

insurance company to give it to another agent. And you can tell the insurance company why you are asking 

for that action. They may have their own action to consider. You can also tell the client that you will withdraw 

from the account at the renewal. When you tell most people that you do not want to work with them, usually 

they leave on their own accord. That has been my experience in getting rid of some clients. 

 
We first need to know whether this is a personal or commercial lines account and what policies are involved. 

If this is a personal lines insured, you might have to get used to dealing with the insured. Non-renewal laws 

on personal lines are often very stringent and cause usually does not include being abusive. I guess it is be-

cause insurance is expected to make a consumer annoyed and abusive. :-( 

If we are discussing commercial lines, your underwriter may have greater latitude. However, Oregon is an 

example of a state that requires specific reasons for non-renewal. It does carry some tough anti-

discrimination prohibitions. 

My recommendation is to approach the carrier and see if they can assist in negotiating a broker of record 

transfer to another agency. Some large carriers may even be able to bring it under a house account manage-

ment program. 
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Coinsurance 101  

 
  "I am looking for the reason why the insurance industry has included the coinsurance clause in 

their property policies. If someone has a building worth $500,000 and they know it is worth 

$500,000 but only want to insure it for $300,000, why does the insurance company apply a penalty 

at the time of a loss? (This is assuming that the consumer knows they are insuring for less than the value of 

the property and that they will only get paid up to the policy limit. Does it have to do with how replacement 

cost works? Or is it because the insurance companies have another specific reason why they will only "insure 

to value"? Also, why isn't coinsurance defined in the definitions section? I would be interested in the history of 

how this came about too." 

We have an article in our research library that explains much of this:  

How to Explain Coinsurance to Clients . 

While the coinsurance clause is effectively a "penalty" for underinsuring, another way to look at it is that it's 

also an incentive to insure to value. The higher the ratio of insurance to value, the lower the rate and the cost 

per $100 of insurance. The article cited above gives a couple of examples. In addition, while the policy 

doesn't "define" coinsurance, examples of how it works are included in the policy. The history of coinsurance 

is mentioned in the article above. 

It is possible to write insurance on a building without coinsurance, though it is usually very expensive to do so 

and very few insurers offer this option. Since most losses are partial, there is a relatively greater incidence of 

proportionately higher losses, the lower the limit. The article also discusses this. 

You can also insure on an agreed value basis which suspends the coinsurance clause. This is normally done 

on a full insurance to value basis, but there are some insurers who will permit its use on lower limits...again, 

expect to pay relatively more for the insurance (i.e., higher rate). 

Finally, if the MARKET value of the building is less than actual cash value (ACV) or replacement cost, you 

can insure on a functional replacement cost basis. You may own an older building with 12-inch brick walls, 

heavy timber construction, etc. The replacement cost with materials of like kind and quality might be 

$1,000,000, but the market value is only $400,000. With the functional replacement cost endorsement, you 

can insure for the latter amount. 

If you're insuring an eligible building/business under a BusinessOwners type program, there is usually not a 

coinsurance clause per se. Many of these policies are written similar to a homeowners policy. If you insure to 

at least 80% of the building value, you will recover on a replacement cost basis...if you insure for less than 

that amount, you recover actual cash value. Since this type of policy varies from company to company, their 

valuation clauses may also vary. 

 
The VU Faculty 

 Abstract  

You'd think after 100+ years of application that coinsurance questions would rarely arise. However, few 

commercial property provisions are debated more often than coinsurance. In this article, we'll take a look 

at several coinsurance issues ï a couple of them basic, but fundamentally important, and another one a 

little more complicated ï and we'll also link to another article that you can use to explain coinsurance to 

your clients. 

file:///F:/WilsonCoinsurance.htm
/Experts/FacultyBios.htm
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So, there are ways around the coinsurance provision, though the relative cost is higher than insuring to val-

ue. And, of course, if the building is mortgaged, the mortgagee will insists on adequate insurance to value to 

protect their interest. As a practical matter, most property owners will want to fully insure their assets...as 

Martha Stewart says, "It's a good thing." 

 

 
"I have a question on coinsurance. Here is the example. Building insured for $450,000. Estimated 

replacement cost is $650,000. 90% coinsurance. Probable total loss. Would the carrier use the coin-

surance clause in a total loss scenario? I know it will apply towards a partial loss. Would they con-

sider paying the policy limit since it is a total loss?" 

Whenever there's a total loss, mathematically, it doesn't matter whether there's a coinsurance pen-

alty since the policy will always pay the policy limit. Here's the coinsurance calculation (forgetting 

the deductible) for your example: 

             Policy Limit 

Recovery = ---------------- X Loss Amount 

           Coins. % X Value 

              $450,000 

Recovery = -------------- X $650,000 = $500,000 

           90% X $650,000 

Therefore, the loss payment is limited to the policy limit of $450,000. The reason it's mathematically impossi-

ble for the coinsurance calculation to end up higher than the policy limit is the formula above. The "Value" 

and the "Loss Amount" in a total loss are the same. So, by canceling those amounts out in the numerator and 

denominator of the calculation (e.g., $650,000 divided by $650,000), you reduce the formula to: 

           Policy Limit 

Recovery = ------------ 

             Coins. % 

In direct property insurance, the Coinsurance % is usually 80%, 90% or 100%. So, the coinsurance recovery 

according to the calculation will always be greater than or equal to the policy limit since that limit is being di-

vided by a number less that's one or less (1.0, 0.9, or 0.8)...the loss recovery is then limited to the lesser poli-

cy amount. 
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"My client rents a spot in a strip mall. Someone kicked in the door, smashed some glass and took 

his stuff. The landlord told him that his lease requires him to replace the glass doors (I found out 

he's also responsible for damage to the A/C unit.) I turned the claim into his CGL carrier and was told this was 

excluded due to CCC and contractual liability. I now know he needs building coverage. In fact he had the CP 

00 10 on the place, but with "contents" coverage only. Let's suppose the doors, glass, and A/C unit total 

$20,000 in value. Does the guy just buy $20K of building coverage? Is there no coinsurance problem since 

the value of the building is hundreds of thousands or millions of dollars? I now understand the need for build-

ing coverage, but I'm having a hard time getting past the coinsurance deal." 

Well, looks like you'll learn at least four valuable lessons from this claim. First , when an insured leases space, 
inquire about his contractual insurance requirements. We have an article that addresses issues commonly 
found in leases called Complying  with Triple Net Lease Insurance Requirements. 
 

Second , you've learned that the CGL policy has exclusions. For property owners and tenants, an important one is that 
there is essentially no coverage for property you own, rent, or that's in your care, custody or control. Third , you now 
have a greater appreciation of E&O insurance. And, fourth , to know how coinsurance works in a scenario like this, you 
have to read the policy carefully...the answer lies in the insuring agreement and the coinsurance condition. The CP 00 10 
defines covered property as: 

1. Covered Property  

Covered Property, as used in this Coverage Part, means the type of property described in this section, 

A.1., and limited in A.2., Property Not Covered, if a Limit of Insurance is shown in the Declarations for 

that type of property. 

a. Building, meaning the building or structure described in the Declarations. 

It covers "described property," so you just explicitly define the property as the glass, A/C unit, etc. The coin-

surance clause says: 

We will not pay the full amount of any loss if the value of Covered Property  at the time of loss times 

the Coinsurance percentage shown for it in the Declarations is greater than the Limit of Insurance for 

the property. 

Again, covered property is that defined on the Dec page. Since you are describing just selected property as 

"Covered Property," only the value of that property is used in the coinsurance calculation. Just be careful that 

you explicitly describe the property...coverage gaps too often arise when property or premises is not properly 

described on the Dec page. 

file:///F:/Docs/PDF/ISO/CP/CP00101000.pdf
file:///F:/Docs/PDF/ISO/CP/CP00101000.pdf
file:///F:/WilsonTriple.htm
file:///F:/Docs/PDF/ISO/CP/CP00101000.pdf
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NAIW Androscoggin Valley 

Membership List 

As of March 9, 2010 

Company Name Address Phone # Fax # Name E-Mail 

Cross Insurance 

Agency 

217 Main St., 

Lewiston, ME  

04240 

783-8591 

x207 

783-3852 Brenda Fortin 

  
bfortin@crossagency.com 

  

Charmers Ins 

Agency 

PO Box 189 

100 Main Street 

Bridgton, ME 

04009 

647-3311 647-3003 Sarah Cummings 

  

  

Gwen Trask 

  

scummings@ChalmersInsuranceGroup.com 

gwentrask@yahoo.com 

gtrask@ChalmersInsuranceGroup.com 

Patti Gagne 

Agency/Allstate 

Insurance Co. 

1220 Lisbon 

St., Suite 102, 

Lewiston, 

ME 04240 

783-4529 

  

  

783-4612 

  

  

Patricia Gagne, 

CPIW, LUTCF 

  

Sharon D. Williams, 

AIS, CPIW 
  

Jennifer Savard-

Johnson 

pattigagne@allstate.com 

   

Williams7970@roadrunner.com 

  

jmsjohnson@allstate.com 

Insurance Audit 

Services, Inc. 

55 Sherwood 

Dr, Otisfield, 

ME 

04270-7437 

627-4948 627-4614 

  

Sarah Giffin, AIS, 

API, CPIW 
auditor@insurer.com 

  

Maine Insurance 

Agency 

P.O. Box 250 

Gray, ME 

04039 

657-4938 657-4966 Cathy J. Morgan, 

CIC, CISR, CPIW 
cmorgan@meinsurance.com 

  

Merrill Lynch 415 Lisbon St. 

Lewiston, 

ME 04240 

784-5491 866-565-

2142 

Mary E. Hutchins 

(Betsy) 
Mary_Hutchins@ml.com 

Northeast Bank 

Insurance Group 

  

232 Center St, 

Suite D-2 

Auburn, ME 

04210 

786-0417 777-5827 Ann Crocker, CIC 

  

Mary Ann Ellington 

acrocker@northeastbank.com 

 mellington@northeastbank.com 

Norton Insurance 

Agency 

275 US Route 1 

Cumberland 

Foreside, ME  

04110 

829-3450 

  

829-6350 Michelle Gardner, 

CIC, AAI, CPIW 

  

mgardner@nortonne.com 

  

Parent Insurance 

Agency 

P.O. Box 1406 

Lewiston, ME 

04243-1406 

784-5181 784-4847 Julie A. Gile, CPIW, 

AAI, AIS 

  

Elaine Taylor 

juliegile@Unitedinsurance.net 

 elainetaylor@Unitedinsurance.net 

  

ServiceMaster 

Clean 

P.O. Box 191 

Oxford, ME 

04240 

800-244-

7630 

539-9607 Cyndy Zils 

  
czils@smfireandwater.com 

mailto:bfortin@crossagency.com
mailto:scummings@ChalmersInsuranceGroup.com
mailto:gwentrask@yahoo.com
mailto:gtrask@chalmers-ins.com
mailto:pattigagne@allstate.com
mailto:Williams7970@roadrunner.com
mailto:jmsjohnson@allstate.com
mailto:auditor@insurer.com
mailto:cmorgan@maine.rr.com
mailto:Mary_Hutchins@ml.com
mailto:acrocker@northeastbank.com
mailto:mellington@northeastbank.com
mailto:mgardner@insurenorton.com
mailto:juliegile@Unitedinsurance.net
mailto:elainetaylor@Unitedinsurance.net
mailto:czils@smfireandwater.com
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Company Name Address Phone # Fax # Name E-Mail 

Vertafore 510 Congress St. – 

2nd Floor 

Portland, ME  

04101 

228-7522 

  

228-7501 

228-7599 Mary Ann Emmert, 

CPIW, ACSR, API 

  

Karen Knights 

memmert@vertafore.com 

  

 kknights@vertafore.com 

W.J. Wheeler & 

Co., Inc. 

P.O. Box 297 

South Paris, ME 

04281 

743-8927 743-8189 Kate Houston, CIC, 

DAE, CPIW 
kateh@wjwheeler.com 

Willis HRH 

  

31 Court St., 

P.O. Box 40, 

Auburn, ME 

04212-0040 

783-2211 782-3479 Rita LeBlanc-

Durgin, 

ACSR,CPIW, CRIS  
  

rita.durgin@willis.com 

      

NAIW Androscoggin Valley 

Membership List 

As of March 9, 2010 

mailto:memmert@vertafore.com
mailto:kknights@vertafore.com
mailto:Kateh@wjwheeler.com
mailto:rita.durgin@willis.com
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Check Request 
NAIW Androscoggin Valley 

  
Date: _______________________ 
  
Check Amount: _______________ 
  
Payable to: __________________________________________________ 
  
___________________________________________________________ 
  
For: _______________________________________________________ 
  
___________________________________________________________ 
  
Requested By: _______________________________________________ 
  
Approved by Treasurer: ________________________________________ 
  
Approved by Office/Board member: _______________________________ 
  
  

Check Request 
NAIW Androscoggin Valley 

  
Date: _______________________ 
  
Check Amount: _______________ 
  
Payable to: __________________________________________________ 
  
___________________________________________________________ 
  
For: _______________________________________________________ 
  
___________________________________________________________ 
  
Requested By: _______________________________________________ 
  
Approved by Treasurer: ________________________________________ 
  
Approved by Office/Board member: _______________________________ 
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 b!L² /ƻƭƭŜŎǘ  

 
 
 

¢ŀƪŜ ǳǎ h DƻŘΣ ǳƴŘŜǊ ¢Ƙȅ ŘƛǾƛƴŜ ǇǊƻǘŜŎǝƻƴΦ  
aŀƪŜ ǳǎ ǘƻ ŀŎǘ ŀǎ ¢Ƙȅ ƳŜǎǎŜƴƎŜǊǎ ŦƻǊ ǇŜŀŎŜ ŀƴŘ ŎƻƴǘŜƴǘƳŜƴǘΣ  

ŦƻǊ ƘŀǊƳƻƴȅ ŀƴŘ ǳƴŘŜǊǎǘŀƴŘƛƴƎΦ  
 

DǊŀƴǘ ǘƘŀǘ ǿŜ Ƴŀȅ ǎŜŜ ƳƻǊŜ ŎƭŜŀǊƭȅ ǘƘŜ Ǉƻƛƴǘ ƻŦ ǾƛŜǿ  
ƻŦ ƻǘƘŜǊ ƳŜƴ ŀƴŘ ǿƻƳŜƴ ƛƴ ŀƭƭ ƭƛƴŜǎ ƻŦ ƛƴǎǳǊŀƴŎŜΦ  

 
wŜŀƭƛȊƛƴƎ ǘƘŜ ƘƛƎƘƭȅ ŎƻƳǇŜǝǝǾŜ ƴŀǘǳǊŜ ƻŦ ƻǳǊ ōǳǎƛƴŜǎǎ  

¢ŜŀŎƘ ǳǎ ǘƻ ǊŜǎǇŜŎǘ ŎƻƳǇŜǝǝƻƴ ŀǘ ŀƭƭ ǝƳŜǎΦ  
 

YŜŜǇ ǳǎ ŦǊŜŜ ŦǊƻƳ ǇŜǩƴŜǎǎ ŀƴŘ ǳƴǿƛǎŜ ŘƛǎŎǊƛƳƛƴŀǝƻƴΦ  
[Ŝǘ ǳǎ Řƻ ƻǳǊ ǿƻǊƪ ǿƛƭƭƛƴƎƭȅΣ ƘƻƴŜǎǘƭȅ ŀƴŘ ǘƘƻǊƻǳƎƘƭȅΣ  

DƛǾƛƴƎ ǎŜǊǾƛŎŜ ƎǊŀŎƛƻǳǎƭȅ ŀǘ ŀƭƭ ǝƳŜǎΦ  
 

¢ŜŀŎƘ ǳǎΣ h [ƻǊŘΣ ǘƻ ƪƴƻǿ ŀƴŘ ǘƻ ǊŜŀƭƛȊŜ  
ǘƘŀǘ ōȅ ¢Ƙȅ ƎǊŀŎŜ ǿŜ Ŏŀƴ ƭƛǾŜ ƛƴ ǇŜǊŦŜŎǘ ǇŜŀŎŜ ǿƛǘƘ ƻƴŜ ŀƴƻǘƘŜǊΣ  
!ƴŘ ƎǊŀƴǘ ǘƘŀǘ ǘƘǊƻǳƎƘ ǘƘƛǎ ƻǊƎŀƴƛȊŀǝƻƴ ǿŜ Ƴŀȅ ōŜŎƻƳŜ  

ŎƭƻǎŜǊ ƛƴ ŦǊƛŜƴŘǎƘƛǇ ŀƴŘ ǳƴŘŜǊǎǘŀƴŘƛƴƎΦ  
 

 
 

                             !ƳŜƴ  


